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arrears, and the percentage of the loan paid. Again the list is illustrative only. Using information 
of this type, targeting engine 22 can generate a profitability analysis by combining models to 
determine a probability score for response, attrition and risk. Customers are rank ordered by 
probability of cross-sell response, attrition, risk, and net present value. For example, if a 
consumer pays a loan off within a short time, that loan product was not very profitable. The 
same can be said of a product that is constantly in arrears. The effort expended in collection 
efforts tends to reduce profitability. 
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1. (once amended) A method for increasing the efficiency of marketing campaigns using 
argeting engine for analyzing data input and generating data output, said method including the 
steps of: 

using historical data to determine a target group based upon a plurality of models 
embedded within and executed by the targeting/engine wherein the targeting engine combines 
the models to define the target group; and 

directing the marketing campaigryxowards the target group determined by the models. 
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^ * * ' ^ 0nce amen ^ e< l) A system configured to increase efficiency of marketing campaigns, 

^dd system comprising: 

a customer database which includes customer demographics and historical data; 

a targeting engine for analyzing data input and generating data output, said targeting 
engine having a plurality of models stored thereon, said targeting engine uses said historical data 
and combines said models to determine a target group for marketing; and 


a graphical user interface for accessing customer database and displaying data output. 
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